This paper shows the results of comparative studies on identifying the level of economic
Introduction
Throughout the centuries the Russian state has been supporting original socioeconomic and ethnocultural life of indigenous peoples of the North.
Rough natural and climatic conditions, vulnerability of traditional lifestyle and small number of each people of the North has determined the necessity to form an exclusive state policy concerning their sound development, which suggests a framework for preserving the authentic culture, traditional way of life and unique environment for these people.
To teach the children of reindeer herders, fishermen and hunters, especially in their native language, there are general education day-schools and boarding schools in the settlements and places of economic activities of indigenous Nordic peoples. The areas of nomadic life have also been encouraged to establish nomadic schools, where children acquire elementary education regarding their traditional way of life (Kontseptsiya ustoichivogo razvitiya…, 2009; Vasil'ev et al., 2014) .
Meanwhile, despite attempted measures, in recent decades the situation around indigenous peoples of the North has been worsened by inadaptability of their lifestyle to the modern economic conditions. Low competitive performance is caused by low outputs, high transport costs, absence of sophisticated enterprises and technologies designed for complex processing of raw materials and biological resources. Such recession of traditional economic activities has sharpened social problems (Plan meropriiatiy po realizatsii…, 2016; Nevzorov et al., 2017) .
Seeking a solution for encouraging economic socialization of youngsters in the Extreme North for the socio-economic and ethnocultural development of indigenous peoples of the North, the authors have observed some findings of the overseas researches.
Traditional business which supports creation and extension of cultural values of ethnic groups has been addressed by S. Danes, J. Lee, K. Stafford, R. Heck. In their researches, the authors find out complex and interdependent links between the family, traditional economic activities and community, in which these ethnic groups work. Traditional business allows preserving cultural context for the ethnic groups, expanding and sharpening family business based on behavior, multilateral theory of family firms, through explaining the fact that it regards combined ethnic firms in their cultural context (Danes et al., 2008) .
The role of economic socialization in youngsters' economic behavior has been investigated by P. Webley and E. Nyhus through four different vectors of economic socialization (pocket money allowance, house working, working for others and supporting parents). Those youngsters who have been encouraged on savings and taught budget are more responsible as well as more future-oriented and able to control their spending. Thus, the entire economy of young people in their future depends on their psychology and parenting during the teenage years (Webley, Nyhus, 2013) .
Under the idea of consumer economic socialization B. Ivan and L. Dickson consider the following questions: economic socialization; skills for children and teenagers development concerning awareness and participation in economic consumer-related processes; and key factors of economic socialization, including culture, mass media, schools, peers and families (Ivan, Dickson, 2008) . C. Gudmunson and S. Danes (2011) have also covered family's financial literacy through the perspective of socialization.
The works by R. Mistry, E. Vandewater, A. Huston and V. McLoyd contain the fact that parents' neutrality towards children' economic socialization in their families can critically affect the way of overcoming economic challenges for the social adaptation.
The cohort studies have demonstrated that the economic challenges govern children's behavior (Mistry et al., 2002) .
Socialization of school children as consumers is a process in which an individual permanently remains congruent to the environment, learning or changing attitudes, values or existing norms. Consumer socialization is possible only through interaction between individual factors (including age, sex, socio-economic status and life period), factors of socialization (including family, school, mass media and cultural differences) and learning techniques (cognitive development and theory of social learning).
Thus, such characteristics as knowledge, attitudes and skills, which impact different performances of consumers and support harmonization, fall within the scientific scope (Hayta, 2008) .
On the basis of the above, economic socialization of young people directly depends on parenting in childrearing, subjective environment (society, school, family), where the teenager lives. Therefore, those knowledge and skills, acquired in the process of school education, can help young people in developing traditional business that, in turn, would allow preserving cultural heritage for the indigenous ethnic groups.
Regarding the researches, we consider economic socialization with reference to economic culture development. Economic culture means framing a vision for the economic laws of social development and, thereupon, building such personal features which are essential for people in business performance and economic activity. This culture is linked to training students for their life and work. It also represents one of the requirements for a schoolchild to become civic-minded. Among the tasks on building economic culture among students we consider: shaping economic thinking; economical habits, tough-mindedness and thrift and acquiring basic skills on economic analysis and providence .
One of the main features of economic culture is that it accumulates mainly those values of the whole culture which are applicable to the sphere of economic behavior and influence it -either positively or negatively. In this context, economic culture plays a significant role in oncoming self-determination of senior schoolchildren, in their personal and professional identification.
The parts of personal socialization are represented through the developed economic culture, consciousness, identity, self-determination, behavior as well as attitude to property and engagement in economic roles maintaining. An essential unit of economic culture is a body of economic knowledge shared by the society and actualized through the values, norms, standards and motives of behavior which guide the person, group or community (professional, territorial, etc.).
Thus, economic culture is considered as involving individuals into local economic community, characterized by its features. Moreover, it is worth mentioning that socialization forms mainly economic thinking, which, in turn, contributes to the enhancement of public activity, leadership and sense of ownership.
Economic thinking of a student means a part of their own worldview that, in turn, adds value of the real economic knowledge and visions essential for the youngsters.
The current economic challenges give the lead to the sense of information space, flexibility, mobility, ability to work in team and interest on building personal values and the whole society ).
For successful and easy self-fulfilment within certain socio-cultural and economic space, the person needs a high level of economic competences and culture.
Such competences are regarded as a set of knowledge, skills and attitudes in the relevant field. In other words, the competences reveal ability to actualize acquired theory ("what" -knowledge transformed into "how" -knowledge), obtained character, "proficiency" in the competency-based paradigm.
Economic competences are determined by a set of theoretical and practical skills necessary to be integrated into the economic system. The competences have knowledge basis and support practical transformation into skills. They assess possibilities of student's self-realization in the future both in profession and in personal life. In such a manner, economic competences are regarded as a means of forming life's vector, career, success and etc . The number of the respondents -representatives of the indigenous peoples -is 234 and 184 children aged 15-17 out of all the schoolchildren of 9-11 grades (Fig. 1) .
Methods
This research has been conducted by the procedures mentioned in "Career Choices
Made by Middle and High Schoolchildren with the Main Focus on Representatives of Indigenous Peoples of the North in the Republic of Sakha (Yakutiya)" basing on specifically designed inquiry form .
To analyze the level of economic culture among the senior schoolchildren in the Extreme North, we have used the method of assembling and classifying statistical observations, calculating the average margin of error through the Student's coefficient.
Basing on the survey's data we have built the spidergrams, the areas of which demonstrate the results referring to the corresponding blocks. It allows achieving better presentation of the considered subject (Fig. 2-5 ).
To map the diagrams, we have measured the average data on the indicators in each module and compared them with the average indicator per a module. . Indicators for psychological module: 1 -responsible attitude to oneself; 2 -interpersonal skills; 3 -self-esteem adequacy; 4 -creativity; 5 -strong interest; 6 -reflexivity; 7 -critical thinking; 8 -self-belief; 9 -self-dependence; 10 -self-respect Fig. 4 . Indicators for instrumental module: 1 -housework; 2 -wise attitude to money spending; 3 -budget awareness; 4 -knowing how to earn a living; 5 -formed working knowledge; 6 -knowledge about resources; 7 -PC skills; 8 -fluency in reading; 9 -ability to overcome crisis; 10 -intention to keep fit
In this module, the data differs slightly. It proves the fact that the children identify themselves as quite communicative. Still, each district has its own troubled zones: . Indicators for social module: 1 -practical mind; 2 -ability to say "no"; 3 -readiness to reach a compromise; 4 -tolerance; 5 -knowledge of market realia; 6 -awareness of methods and ways on tackling economic problems; 7 -life plans; 8 -awareness of rights and responsibilities; 9 -extracurriculum knowledge; 10 -competency
It contains the questions which address universal competences required for living in the modern social environment. While the schoolchildren in Taimyr DolganoNenetskiy Municipal District can make decision on their own and say "no", still, they have no knowledge of market realia as well as no awareness of methods and ways on tackling economic problems.
Comparative analysis of the relative areas of spidergrams have provided with the results (contents) which permit benchmarking on the modules (Table 1) . Basing on the data received, we can conclude that the levels of socialization in senior schoolchildren are being formed on an equal footing.
As it appears from (6) the schoolchildren in the Republic of Sakha (Yakutiya) build their level of socialization considering the psychological and instrumental modules, while in Taimyr Dolgano-Nenetskiy Municipal District -on the communication and social modules. Average measure per module 1,00 1,00 1,00 1,00 4,00 
Conclusion
Considering the findings on the mastered level of socialization and economic culture development in the senior schoolchildren of the Extreme North, we are drawing the following line. Having compared the indicators in communication and psychological modules, we now may note that there is almost no differentiation, while between the instrumental and social modules it can be traced through a number of measures. As for the instrumental module, the gap can be seen in such parameters as wise attitude to money spending and awareness of money making.
In the social module this differentiation emerges in ability to make decisions on one's own and to say "no", in awareness of market realia and ways to tackle economic problems.
Having identified these differences in the levels of economic culture development, we can figure out conditions for the further high level of schoolchildren's socialization.
Mastering a high level of economic culture makes schoolchildren open for being integrated into the socio-cultural and economic space.
We have assessed the environment, identified the levels of schoolchildren's socialization and mechanisms for the further growth in the level of economic culture and, thus, development of students' economic socialization aimed at motivating schoolchildren to become useful for the society they represent and live in order to preserve and strengthen that distinctive character of indigenous peoples of the North.
